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Sofia Ambler inside NZ Jet’s Cessna Citation Ultra which is based at Ardmore and offers trips to luxury spots such as Craggy Range (left). Photos / Dean Purcell

Opening door to private flights
Promotion could save
high flyers thousands
of dollars before Xmas,
writesGrant Bradley

We believe in New Zealand as a bucket list
destination, especially for the higher-end segment,
andwe think the demandwill be there even as the
global economy seems to be facing its fair share of
obstacles in the coming year.
Sofia Ambler, NZ Jet

A
recently launchedprivate jet
firm isknocking 25per centoff
flightswithinNewZealand to
boost business in the lead-up to

Christmas.
NZJet says the 10-daypromotionwill

savepassengers thousandsofdollarson
flights.

Co-ownerSofiaAmbler acknowledges
that evenwith thediscount rates, prices
areoutof reachofmany, but are less than
whatmanyaspiring customers think.

“It couldbe feasible for a lot ofpeople
who thought aprivate jet isworth
hundredsof thousandsofdollars to go
anywhere,” she said.

SheandhusbandJohnhavebuilt the
private jet businessduring thepandemic,
soft launching it todomestic travellers but
alreadyattractinghigh-end international
touristswhoare fuellinga recovery in the
luxury tourismmarket.

NZJet’s eight-seatCessnaCitationUltra
can fly to smaller airports throughout the
country.One-wayGSTexclusiveprices for
theplane forAuckland (Ardmore) to
Hawke’sBayorKerikeri are$6995; to
Blenheim$10,250and toWanaka$15,995.

“I know that sounds likea lot ofmoney
for a lot ofpeople—but in relation towhat
it shouldbecosting [it’s not].

“Weshouldbeaddingona fuel
surchargewhichwehaven’t done
becausewe’remindful andwant tokeep
it, youknow, feasible forpeople.”

Since launching, themostbusinesshas
come fromdomesticbusiness clients
flying staff around formeetings.

“Weanticipate the internationalmarket
will growover time, as international
visitorsnormallyplan six to 12months in
advance.”

Next summerwouldbebusier for this
market, in spite of economicuncertainty
around theworld.

“Wehave found thatdemand is
particularly strong for connectingvisitors
betweendestinationsnot currently
operatedby larger commercial airlines,
likearrivingona flight fromAustralia that
doesnot connectwithadomestic flight
toTaupōorKerikeri.”

But there areeconomicheadwinds.
“I think thatnextyear is probablygoing

tobequite adifficult year formanyand
it’s probablynot going tobeas goodas
it couldhavebeen forus, either.”

Historically, the topendof the travel
marketwasmore recession-resilient, said
Ambler,who is alsochief executiveof the
NewZealandLuxuryNetwork.

“Webelieve inNewZealandasa
bucket-list destination, especially for the
higher-endsegment, andwe think the
demandwill be thereevenas theglobal
economyseems tobe facing its fair share
ofobstacles in thecomingyear.”

One luxury lodge theAmblerswork
with inWanakahasextremely strong
futurebookings and is at 100per cent
occupancy for the first sixmonthsof the
year.High-endhunting trips are soldout
for thenext twoyears.

Airlines reportnearunprecedented
demand forpremiumcabins toand from
NewZealand.

“Most of thepeople thatwewouldbe
lookingat can still afford to travel, and
theexchange ratemeans it’s greatvalue
for themat themoment.”

Shewasoptimistic about the returnof
wealthyvisitors— the target ofNew

Zealand’s tourismpush. The reopeningof
China, nowcloser asCovid-19 restrictions
ease there,will provideanotherbig source
ofpotentialwell-heeledvisitors.

During thepastweek, research
unveiledat the International Luxury
TravelMarket inFrance showed the
marketwasnowgrowingat around 11per
cent ayear andon target to reachUS$2.7
trillion ($4.6t) ayearby2029asmany

among theultra-wealthyprioritise
experiencesoverpossessions.

She saidwhile thecoreclientswere so
far travelling forbusiness, leisure
passengers couldenjoy lunchatCraggy
Range, a gameof golf atKauri Cliffs or go
iceclimbingonAoraki-MountCookas the
jet canget themclose to thoseplaces.

Theycandriveup to thedoorof the
jet at airports andbeupwithinminutes.

During thepandemic therehadbeen
aglobal boominprivateaviationandNew
Zealandhadn’tmissedout.

“I thinka lot ofpeople areafter that
flexibility.DuringCovid they justdidn’t
want to stand in line, and the security
screening, and theydon’twant to sit in
the lounge.”

TheAmblersbuilt upHeletranzbefore
branchingout intoNZJet. Thebusiness
is fully staffed— including JohnAmbler
who flies theplane.

TheAmblers rapidlybuilt upHeletranz
when theybought it in 2012 froma fleet
of twohelicopters to 14.

JohnAmbler is a formerCathayPacific
captainwho flewBoeing747s, and is also
anexperiencedhelicopter pilot. InNew
Zealand, he started flyingprivate jets, from
theBombardierGlobal 6000 to lighter jets
like theCitationUltra.

Early in2020Heletranzmerged Inflite
but retaineda25per cent stake.


